
 Workshop Agenda 
 6:00 – 6:45    Part One: Mingling, nibbling  

 6:45 – 7:10     Part Two: Everyone together 
        Welcome and brief presentations. 
 7:10 – 8:00     Part Three: Table groups 
        Your ideas.  
 8:00 – 8:30    Part Four: Everyone together 
         Report out. Closing. Next Steps. 

 



 What Does Agri-Culinary Tourism 

Mean to You? 
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Community workshop 



Current Landscape 
 

 

 

 

 

 

 

 



Wine Region of the Year: 

New York State 
 

 

 

 

 

 



 
 

 

 

 

 

 



#4 Must-Visit U.S. 

 
 

 

 

 

 

 



Foodiest  
(pop <250,000) 

 

 

 

 

 

 





 Established Focus Area: 

Agricultural & Culinary 

Tourism 
 

 

 

 

 

 

Develop Ithaca & Tompkins County as a 
regional hub of culinary and agritourism 



 

#1 Waterfalls 

 

#2 Downtown / Commons 

 

#3 Dining / Restaurants 
 

 



 Food & beverage is the #1 spend. 

 

 

 

 

Greater than lodging.  
 



 Assets: 
 

 

 

 

 

 

 

 

Ithaca Farmers Market • Cayuga Lake Wine Trail 
FLX Beer Trail • FLX Cheese Trail 

FLX Cider Week • Coltivare 
Harvest Dinners 



 IthacaFork.com 
 

 

 

 

 

 

 

 

- 6 Farmers Markets 
- 28 Restaurants 
- 32 Farms 
- Events Calendar 
- Recipes 
- Lodging Deals 
 



 IthacaFork.com 
 

 

 

 

 

 

 

 

- Over 21,000 unique visitors 
- 1000 Email Sign-ups 
- Google Display Network 
- Collateral  
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The potential impact is exponential. 
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The potential impact is exponential. 

 

 

 

 
 
 



 Tompkins County Agri-Culinary Tourism 
 

 

Strengths: 

 

 

 

 
 
 

•  Quality and Authenticity 
•  Affordability and Accessibility 
•  Higher Education 
•  Local Resources 
 



 

•  Quality and Authenticity 
•  Affordability and Accessibility 
•  Higher Education 
•  Local Resources 
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Agri-Culinary Tourism 

Implementation Plan: 

 

 

 

 
 

Possible Strategies: 
•  Strengthen existing product 
•  Build new product 
•  Better market 
•  Promote collaboration and linkages 
•  Provide backbone institutional support 
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Group Discussion: 

 

 

 

 
 
 

7:10 – 8:00  
•  What should we do to enhance and leverage  
     our local agri-culinary tourism assets?  
•  What should we do to better market local  
     agri-culinary tourism? 
•  What support do you or does the local    
     industry need?  
 



 Tourism Plan Workshop 

 

 

 

 
 
 

 

 
• ID Kid friendly farm and BBs 
• Interactive map without pay-to-play 
• Wholesale ad time and radio buys 
• App for location services that shows you Ag-culinary goodies 
• Advocacy group for smaller businesses 
• Education for locals and visitors, wide sense of identity, staff training 
• Collaboration (meets and greets, central source of info) 
• Communicating our quality of life with promos, hands on, one on ones 
• Snippets of video stories for promotional use (everyday to us is exotic to others) 
• Local familiarization tours to learn our community resources 



 Group Reports:  

 

 

 
 
 

 

 

 
• One dedicated full time Ag-Culinary person 
• Motto “What’s Local?” with possible monthly publication, scan the barcode and pop up list of local ingredients, of local food (app?) 
• Centrality of food experience in tourism – supportive infrastructure, signage, bring the farm to the city 
• Exciting young hip(pie) market, youth-specific marketing, one to one experiences 
• Working with CVB, I<3 NY, create a farm-to-table trail (tour? Self-guided?) 
• Use students as a resource to brainstorm ideas 
• Cohesive packaging, local chef meets a group and takes them on a “culinary journey” (foraging, u-picks, cooking) 
• Launch points for culinary journeys / trails to increase accessibility 
• Marketing “passports” for students, pull students into Ag-Culinary mission by giving them tools to go to events, #s, pics 
• Ag-culinary map-app 
• Business to business networking, online connectivity, support, collaborations 
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• Branding / packaging – “Heritage” – elevating peasant food and giving it a story – tie in with video snippet idea? – venison,   

     mushrooms, pickles 
• Harvest spare capacity as currency (a la Ithaca Hour and Ithacash) 
• Educational “grassroots university” – workshops, mini apprenticeships for all (kids, elderly) 
• Bottom-up brand people are invested in 
• Experience / learning / education – Tompkins County Cooking Classes Collaboration 
• Real time u-pick updates (app? Tie in with map-app ideas?) 
• Marketing for businesses with commitment to local food use 
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Contacts: 

 

 

 
 
 

 

 

Ethan Ash, Co-Chair, STPB Agriculinary Tourism Task Force ethan.s.ash@gmail.com  
Rita Rosenberg Barber, Co-Chair, STPB Agriculinary Tourism Task Force  barber.rita@gmail.com  
Kristy Mitchell, Ithaca/Tompkins County Convention & Visitors Bureau  kristy@visitithaca.com, 607-272-1313  
Monica Roth, Cornell Cooperative Extension of Tompkins County, mr55@cornell.edu, 607-272-2292  
Tom Knipe, Senior Planner / Tourism Coordinator, Tompkins County  tknipe@tompkins-co.org, 607-274-5560 
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