Tompkins County Tourism Marketing & Advertising Grant  – due February 29th, 2012
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Tourism Marketing & Advertising Grant Application
Purpose of Grant: Successful applicants will describe a strong marketing campaign which uses all or the majority of the grant funding for marketing and advertising expenses that target potential visitors who reside outside of Tompkins County, and whose visit likely to result in an overnight hotel/b&b room stay. The funds being distributed in the form of grants are a portion of the Room Occupancy Tax collections administered by the Strategic Tourism Planning Board, an advisory board to the Tompkins County Legislature.

Successful applicants will work with the Ithaca / Tompkins County Convention and Visitors Bureau (I/TCCVB) and the Tompkins Tourism Marketing Committee to refine their marketing strategy and geographic targets in order to align their program with the overall goals and targets of the I/TCCVB. Technical assistance from the I/TCCVB will be available to help successful grant awardees in the following areas:

· Market identification

· Vacation / destination package development 

· Development of data collection mechanisms

· Demographic and market research

· Advertising design & layout

· Procurement of targeted mailing lists

Marketing and advertising programs resulting from this grant program will need to be made in cooperation with the I/TCCVB and the Tompkins Tourism Marketing Committee in order to maximize vertical integration of message delivery. All advertising and collateral materials must include the tagline / logo adopted by the I/TCCVB and the Tompkins County Tourism Program.

This program requires a 1:1 ratio dollar match. Grant recipients will be required to document that they have made a dollar for dollar deposit to an account for the purposes of the marketing campaign before receiving the award.

The following marketing and advertising programs are eligible for support from this program:

· Print advertising

· Radio advertising

· Television advertising

· Direct mail 

· Permission based emails campaigns

· Website enhancements that are likely to increase tourism

· Website marketing that increases traffic of potential visitors

· Production of collateral material

· Bulk distribution of collateral material

Funding Restrictions:

1.
General Operating Support - Requests for general operating support or funding for staffing will not be accepted.

2.
Under New York State Law - not all entities may receive or are eligible to receive funding from County Government.  For example, a County government may only award a grant to another municipality or certain not- for-profit agencies.  Before completing the application, please consult with your accountant or attorney to confirm that your entity is eligible to receive money from a County government.
3.   Capital Support - No capital support shall be provided through this program.

4.
Entertainment Costs - Theater parties, museum receptions, press conferences, etc. will not be allowed.

5.
Events Only Open to Members - Membership in an organization must not be required for marketing and advertising grant-funded events.

6.
Conferences and Gatherings for a Specific Interest Group - Groups offering conferences or gatherings in Tompkins County targeting very specific and limited interests should work through the Convention and Visitors Bureau to obtain assistance in planning their conference or gathering.  Generally, gatherings not open to the public are ineligible for funding under this program.

Reporting

Successful awardees are required to provide the following upon completion of the campaign, project or event.

1. Documentation in the form of a bank statement and canceled check showing that the awardee has made a deposit to a checking account that will be used for the marketing campaign that is being supported.  This documentation will be required before any funds are released to an awardee.  

2. Any unspent funds that remain upon completion of the contractual agreement must be returned to Tompkins County.

3. Copies of canceled checks drawn from the account detailing expenses associated with the marketing campaign must be submitted upon completion of the contractual agreement.

4. Copies of any collateral produced, tear sheets of any print advertising, samples of any audio, video or web advertising purchased with these funds must accompany the grant report.

5. Survey results, statistics or compiled data obtained in conjunction with this marketing campaign.

6. Electronic copies of all physical and email addresses collected will need to be supplied to the I/TCCVB.  Form must clearly state that this information will be used to contact the individual in the future about event / programs / packages / specials in Tompkins County.  Paper and electronic forms may provide an “Opt Out” option for the consumer.

7. Evidence of acknowledgment. Project advertising, collateral and promotional materials must recognize the Tompkins County Tourism Program with the following phrase: “This program was made possible by a grant from the Tompkins County Tourism Program.” A logo is available for web-based purposes on the Tourism Program website: http://www.tompkins-co.org/ctyadmin/tourism/

Total funds available Spring 2012: $50,700

The minimum grant request per application is $1,000, while the applicant's matching funds bring the total minimum out-of-County marketing budget to $2,000.

The maximum grant request per application is $5,000, while the applicant's matching funds bring the total out-of-County marketing budget to $10,000.

Application Deadline:  Email a .pdf file of the completed grant application to Tom Knipe, Tourism Coordinator/Senior Planner, at the Tompkins County Planning Department by 4:00 pm February 29, 2012: tknipe@tompkins-co.org  OR mail or drop off to 121 East Court St., Ithaca, NY  14850 (in the old Courthouse) by 4:00 pm February 29, 2012.

Email submission is strongly preferred.
Contacts

Tourism Coordinator: Tom Knipe, 607-274-5560 or tknipe@tompkins-co.org

I/TCCVB Director: Fred Bonn, 607-272-1313 or fred@visitithaca.com

TOURISM MARKETING & ADVERTISING APPLICATION FORM
Directions:
Answer the questions listed below, using only the spaces provided.  Concise and complete responses to the application questions will be the basis for funding consideration.  

I.
COVER SHEET

Applicant Organization: 






Date:  ____________

Address:  _____________________________________________________________________

Head of Organization:  _______________________  Title:  _____________________________

Contact Person for Project:  ______________________________________________________

Phone(s):  day:  _____________________  Evening:  __________________________________

Signature:_____________________________________________________________________

Title:  ________________________________________________________________________

E-mail:​​_______________________________________________________________________

==================================================================

Project Title:  __________________________________________________________________

Amount Requested:  $____________________________________________________________

Project Date(s): ________________________________________________________________

==================================================================

Agency Status:

Please attach one copy of status of applicant's business for any of the following:

For Profit  _____    Private Non-Profit  _____    Public Non-Profit  _____

_____  501 (c) (3) of the U.S. Internal Revenue Code

_____  NYS Not-for-Profit Corporation     
FEI Number  ______________

_____  NYS Charities Registration            
Reg. Number  ______________

_____  Private Corporation                       
FEI Number  ______________

_____  Sectarian Organization     

Non-Sectarian Organization_________

______Other        If Other, State Status ________________________________________

II.
 APPLICATION NARRATIVE

Please answer the following questions in just a few sentences. Incomplete applications will not be considered. Type your answers in boldface font to distinguish them from the questions.

1. Please describe the event / project for which your organization is requesting marketing support.

2. Provide a brief narrative description of the marketing and advertising budget and how grant dollars will be spent (you may also attached a budget in spreadsheet format to your application).

3. How many people in total are likely to attend this event / program or visit this venue?

4. How many additional people are you hoping to attract to this event / program because of this advertising / marketing campaign? Approximately how many of those will be from outside of Tompkins County.

5. How will your organization utilize or partner with existing tourism promotion resources in Tompkins County?

6. Has your organization received support from the Tompkins County Tourism Program in the past, and if so when and for what purpose? Are you applying for any other tourism program grants in the current round?

7. Are you planning to “package” this event / program with other tourism products based in Tompkins County, and if so, with whom are you planning to partner and how?

8. How will your event attract or enhance tourist stays, both overnight and day trip tourists?  Who and to what extent?

9. Which demographic / lifestyle segments would this marketing campaign be directed at? (ie. age, target consumer habits, household income)

10. To what geographic area (outside of Tompkins County) would this marketing campaign be targeted at and why? 

11. What media / marketing vehicle(s) (print, direct mail, broadcast email, radio, TV, etc.) will be the basis of your campaign and why do you feel this is the best vehicle for your message/ promotion?

12. Please indicate, if applicable, where you have marketed this event / project in the past and how and when this was done.  If possible, include data indicating out-of-county participation. 

13. What types of data on out-of-county visitors will be collected, and what methods will you use to collect this data?

14. What tracking mechanism will your campaign include to identify how the tourist / visitor / customer heard about your event / program?

15. Describe how your campaign will attempt to track any overnight hotel / B&B stays that result from tourists / customers attending your event / program?

16. I/TCCVB is interested in determining if the event / activity / attraction for which this grant would provide marketing support is a primary or secondary reason for someone coming to visit Tompkins County. How might this information be generated in conjunction with your event / program?

17. I/TCCVB is interested in determining if visitors are staying in the county for their entire stay or if their visit is part of a larger regional vacation experience.  How might this information be generated in conjunction with your event / program?

Application Deadline:   Email the grant application as a .pdf file to tknipe@tompkins-co.org by 4:00 pm, February 29th, 2012 or hand-deliver or mail to the Tompkins County Planning Department, 121 East Court St., Ithaca, NY  14850 (in the old Courthouse) by 4:00 pm February 29th, 2012.
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