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About the Results 
 
The purpose of this survey was to garner solid, practical data about broadband needs in our rural 
communities and to gain a better understanding of the impact on those rural residents and 
businesses that lack quality connectivity. A couple of years ago when the White House began 
pushing universal broadband for all U.S. citizens as part of its national agenda, the National 
Telecommunications and Information Administration (NTIA) in collaboration with the Census 
Bureau conducted a survey of more than 100,000 people in more than 50,000 households across 
the U.S. The survey revealed that 40% reported no broadband or high-speed access to the 
Internet, while 30% said they have no Internet access at all. Most of those interviewed said they 
found the service to be too expensive, but many of those in rural areas reported that broadband is 
simply not available. 
 
Our survey results—albeit on a much smaller scale—revealed that many of the statistics 
collected by the NTIA in 2010 still ring true two years later for the rural sections of Tompkins 
County. Of the 200 residents and small businesses interviewed in our survey, 50% indicated they 
do not have broadband access, and a little over 14% said they have no Internet access at all. Most 
respondents said that the reason for lack of access was that broadband is simply not available and 
believe that making it available would be cost prohibitive. What is consistent throughout many 
of the survey comments is that our rural communities are keenly aware of what they are missing 
because of this disturbingly persistent digital divide. 
 
For more on the survey results, see the Recurring Themes: Understanding Community Impact 
section of this report. Additionally, see Appendix B for all respondent data. 
 
 
Community Engagement Forums 
 
As part of its work, the SCB, through its Education, 
Awareness and Marketing Subcommittee, conducted 
seven Community Engagement Forums throughout 
the county to inform residents, particularly those in 
areas lacking adequate broadband coverage, about 
the work of the Committee, and to discuss broadband 
access— why it is needed and the benefits it would 
provide.  The Forums were designed as open, 
informal discussions, giving participants the 
opportunity to share their connectivity experiences 
and needs. At each session, attendees also were asked to complete a brief questionnaire, which 
was designed to complement the more formal and validated telephone survey.  
 
(The telephone survey is described beginning on Page 4, with respondent data from that survey 
contained in Appendix B.)   
  

Community Engagement Forums 
Locations and Dates 

 
1. Lansing  February 28, 2012 
2. Danby  March 5, 2012 
3. Caroline  March 28, 2012 
4. Ulysses  April 19, 2012 
5. Groton  March 14, 2012 
6. Newfield  May 9, 2012 
7. Enfield June 11, 2012 
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3. Businesses located in rural areas play a significant role in rural communities and those 
businesses sometimes lack the basic infrastructure needed to compete in today’s business 
environment.  22.5% of respondents are owners of a rural business. Of that 22.5%, or 45 
individual business owners, 35% lack broadband Internet service.  (Anecdotal information 
from the Community Engagement Forums indicates that some business owners feel that they 
will be forced out of business by lack of broadband Internet service.) 
 

4. While 86% of respondents access the Internet at home, for those who lack access at home, 
schools, public libraries and work settings are important resources.  91.5% of those without 
home access use the Internet at work, school or the library, in ascending order of frequency. 
 

5. Broadband Internet access is seen by a majority of respondents as being similar to other 
technological and engineering advancements of the past, such as telephone service and the 
development of an interstate highway system, which received government support to ensure 
universal access.   A majority of respondents, 69%, indicated that government should be 
involved in ensuring that broadband Internet service is available to everyone. 
 

6. Despite the high percentage of broadband Internet-savvy respondents, there remains a 
percentage of residents who are either unaware of, lack interest in, or actively reject the 
need for connection.  2.5% indicated that broadband Internet service is not important to the 
community.  3% did not indicate any ways that it helps the community.  6.5% would not be 
likely to sign up for it if available.  3.5% never use the Internet.   
 

7. There is a continuing need for outreach and education aimed to those mentioned in #5 above.  
98% of respondents have school-age (grades k-12) children living in the home.  Some of 
those children likely live in homes without broadband Internet access and without the intent 
to seek access.  To the degree that broadband Internet connection is a requirement for 
participation in today’s classroom, children in homes without broadband Internet service are 
limited in their ability to fully access educational opportunities. 

  








































































































































